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1.  SOUMD: 


CASK  H;:GI5T"iR  .  .  RINGS  r/ICE  .  .  CLOSE  DR.-J;^ER 


2.  NANCY: 


That's  your  money  buying  food. 


3.  SOUI©: 


CASK  iSGISTER 


I,.  JOHN: 
5.  SOUND: 


That '  s  your  money  'T^aying  for  a  home . 


CASH  R;iGISTER 


6.  N.ANCY: 


That's  your  money  buying  clothes 


7.  JOHN: 

8.  SOUND: 


Buying  you  a  living  in  wartime. 


CASH  iSGISTER  .   .  ULOSi:  DRa^:ER 
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9.  i.IOOTGOi,iERY:  This  is  Don  Montgomery  talking  .   .  Consumers'  Counsel 

in  the  Department  of  Agriculture  in  I'vashington.  \ 

Each  Saturday  at  this  hour  \ve  broadcast  CONSUiiER 
TliiiE  because  you've  asked  us  for  facts.     You  viant 
to  l:nov\r  hovi  to  spend  your  money  v/isely  .  .  hovx  to 
malte  it  v/ork  for  war,  .   .  and  how  it  can  buy  the 
health  and  strength  and  courage  we  need  for  victory. 

lou  ask  us  for  facts  -  you  have  a  right  to.    And  vie^re 
glad  to  give  you  what  we  have,    .  \ 

'j.nd  nov/  -  for  the  war  i.ei.vs  of  the  week  from  our 
consuraer  reporter^  Johnny  Flynn  

10.  JOHN:  A.nd  here  it  is  -  straight  from  YJ'ashington. 
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11.  JOHIJ: 


12.  FREYi'iAIvl! 


13.  JOHN: 


14.  FxSmN: 


And  that's  about  all  the  important  orders  this  v/eek 
that  affect  you,  your  pocketbook,  and  your  faraily 
living. 

But  ;vhat  about  the  big  order  on  price  ceilings,  Johnny? 
You  promised  to  explain  that  to  us  consumers  last  7;eek  - 
and  then  vjhen  COIJSUIiiEn  TQiE  was  cancelled  

We  v/ere  just  as  sorry  about  that  as  you  viere,  !vlrs. 
Freyman.    oo  v/e  postponed  price  ceilings  to  this  v/eek. 
I've  been  quizzing  the  Office  of  Price  Administration 
-  getting  the  facts  to  ansvrer  your  questions. 

I'm  glad  you  have  the  ansv^rers.  There  are  so  many 
things  that  are  puzzling  about  that  price  ceiling 
order. 


15.  JOHN: 


16.  FREmN: 

17.  JOHN: 

18.  FRETiMT: 


19.  JOHN: 


20.  FHEYl-iAN: 


Just  to  start  us  off,  lirs.  Freyman  .  .do  you  knov/  what 
next  Monday  is? 

Next  Monday?    Why  .  .  no. 

T,mat's  the  date? 

Well,  today  is  iJay  sixteenth  .  .  so  next  Monday  v/ould 
be  May  eighteenth.    But  .  .  . 

iiay  eighteenth  is  riglit  .   .  it's  a  red  letter  day  for 
consumers,  all  ri^^ht. 

Red  Letter  day,  Johnny?    "Jhy  do  you  say  that? 
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21.  JOM: 


Because  next  Ilonday  you  are  going  to  wallc  into  grocery 
stores,  drygoods  stores,  every  kind  of  a  store,  and 
find  out  that  your  Government  has  done  something  to 
control  th^  cost  of  living. 


22.  FICmN! 


I  remember  .  .  that's  the  date  the  nevj  price  ceilings 
start  vrorking. 


23. 
21,. 


JOH!;: 


25. 
26. 


JOHN: 


FRSYlvL'xM: 


That's  right. 

Let's  stop  right  here,  Johnny,  and  let  me  get  a  couple, 
of  things  straight. 

All  right. 

I  know  you've  mentioned  it  before  .  .   .  but  .   .  . 
just  what  is  thii  price  ceiling  order-     1  mean, 
what  does  it  do? 


27.  JOHN: 


Very  simple,  Mrs.  Freyrnan  i  .  It  says  to  your  storekeeper 
.   .  "iv'ir.  Storekeeper,  don't  charge  Mrs.  Freyrnan  any 
more  than  the  highest  price  you  charged  her  or 
anyone  like  her  -  for  the  s'.mie  thing  last  March," 


28.  FPJJm, 


It  says  that  to  every  store  I  buy  at? 


29.  JOHN: 


It  says  that  to  every  storekeeper,  whether  you  bought 
from  hira  before,  or  never  sav^r  him  before. 


30.  FREniAN: 


31.  JOHN: 


And  does  it  say  that  about  everything  I  buy? 

No,  not  everything,  but  -\  great  many  things  you  buy 
now  have  ceilings  over  their  prices. 
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32.  FREr^U;N: 

33.  JOHN: 


34.  FR::YLi;.N: 

35.  JOHNS 

36.  FR::m;N: 

37.  JOHN: 

38.  FREYIvuiN: 

39.  JOHN: 


40.  FRJ-mu\N: 


U.  JOHN: 
42.  FREIlLiN; 


43.  JOHN: 


But  tell  me  again,  just  what  is  that  ceiling  price? 

It's  the  highest  price  a  store  charged  for  the  same 
thing  last  March. 

Does  that  mean  the  store  must  charge  that  top  price? 

No,  not  at  all.    It  means  that  the  store  must  not 
charge  one  cent  more . 

Not  one  cent  more  than  they  charged  last  iviarch. 

No  more  than  the  highest  price  charged  in  March. 

You  mean,  the  highest  price  they  charged  me? 

No  .   .   .the  ceiling  is  not  the  highest  price  you 
paid,  lirs.  Freyman.    It's  the  top  price  the  store 
charged  anyone  like  you  .  .  .  that  is  the  ordinary 
consumer  buying  Ih  the  store. 

Does  every  store  have  its  ovm  ceiling  prices  on 
things  ? 

Yes,  that's  so. 

Then  there  isn't  just  one  ceiling  price  for  stockings, 
say,  ,  ,  .  or  for  canned  goods,  vvherever  they  are 
sold. 

Oh  no.     There  is  no  single  price  ceiling  for  each 
kind  of  product.    Each  store  has  it's  ovm  top  prices. 
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That's  a  little  confusing^  Johhny.     I  should  think 
it  v/ould  have  bjon  easier  to  have  one  top  price  for 
one  kind  of  article  .   .  say^  stockings. 

1  can  explain  that,  I  thinlc,  in  this  way  .  .  suppose 
you  buy  niostof  your  groceries  and  in.;0.ts  at  a  cash 
and  carry  store  .  .  . 

Yes. 

You  can't  telephone  in  your  order ,  can  you? 
No. 

And  you  can't  have  your  groceries  delivered. 
That's  true. 

And  you  can't  run  a  charge  account,  .and  all  the  rest. 

Mo,  but  th'.re  is  anotlu^r  store  in  the  neighborhood 
Yiher '  I  c  -n  g^t  ,'21  those  things. 

But  th'^t  other  store  char  es  higher  prices  ior  its 
goods,  doesn't  it. 

Yes,  it  doe?.. 

So  naturally,  thu  ceiling  , trices  in  that  store  uiH 
be  higher  th  ui  tii  ,  ceiling  prices  m  the  cash  and 
cany  store. 
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56.  Frffiriii..N:  I  sec.    But  ^J'c  there  different  price  ceilings  for 

difler^nt  qualities  of  tilings  .   .  stocking's  for 
example . 

57.  JOHN:  Definitely.    Each  type    ind  grade  .   .  or  rjuality  .  . 

of  the  article  vjill  have  a  different  price  ceiling. 

5S.     FRErxI'lJ:  Then  if  one  store's  top  price  last  narch  for  a  certain 

quality  stocking  v;as  seventy-nine  cents  .  .the 
ceiling  price  there  novj  vjill  be  seventy-nine  cents. 

59.  JOHH:  Yes,  that  's  it.     .,nd  if  th..  top  price  last  uarch 

for  nnother  grade  v/as  a  dollar  fifteen,  yie  ceiling 
for  that  grade  of  stocking  will  be  a  dollar  fifteen. 

60.  FREliri'T:  But,  Johnny  hovj  uill  I  Imow  uhat  the  ceiling  price 

is?    EoM  can  1  be  sure  I'm  not  being  charged  more? 

61.  JOHII:  That's  \;hy  I  said  next  ilonday  .   .  Hay  ei.;;ihteenth  .  . 

is  a  red  letter  day  xor  cojisumers  .   .  you're  <oing 
to  see  those  price  ceilings. 

62.  FREIHN:  I'm  going  uo  se^  them? 


63.     JOfflJ:  You  Certainly  are  .   .  on  a  great  many  things. 

6'  ^.  FRETii  .N:  How?     .nd  vhere?     ,nd  ^what  does  a  ceiling  price  look 

like? 

65.     JOHN?  (L'U&HIiri)  Well,  it  prob  ,bly  v/on't  loolc  an^/  more 

exciting  than  any  other  price  tag  or  sign.    But  thi s 
tag  v/ill  s  .y,  "Pric«j  Coiling  -  seventy-nine  cents." 
Or  maybe  .   .  "Our  ceiling  is    seventy-nine  cents." 
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66.  FF-SYIL'-K:  And  those  nev;  signs  are  going  to  be  post^ci  up  for 

everything? 

67.  JOHI-'':  No,  not  for  everything  .   .  but  they  liill  be  posted 

for  most  of  tne  ordiri.iry  things  that  you  need  .  .  . 
cost-of-living  coiTniiodities ,  they're  called. 

66.    FrZTii.N:  And  they  include^  I  suppose,  clothing  and  foods  and  .  . 

69.  JOHN:  Hot  all  foods,  Llrs.  Freyraan.     And  before  I  forgot 

,  .  those  price  ceiling  tags  don't  necessarily  have 
to  be  right  on  the  article  itself. 

70.  FREHL.K:  They  don't? 

71.  JOHN:  No,  they  can  be  on  the  shelf  or  on  the  bin  some'i/vhere 

near  the  article,     oo  you  can  compare  the  price  you  are 
chn,rged  -  -..itli  the  ceilin:-;  price, 

72.  FRSTiL.N:  I  see  .  .  But  -  ibout  foods,  Johnny.     You  said  that 

some  goods  v/on't  have  price  ceilings. 

73.  JOHN;  That's  right. 

74.  FREIIL-N;  "-ell,  v-on't  all  this  be  pretty  confusing?    I  mean  - 

supoose  my  neighbor  li'rs.  ililes,  v/ho  hadn't  talked 
thxis  over  \/ith  you  at  all,  vjere  to  go  to  the  store 
on  lionday  

75.  JOHN?  All  right  -  just  suppose  she  does,     ohe'll  probably 

go  riglit  up  and  asic  her  storekeeper  about  it  -  vfon't 
she? 
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76.  FESHL.M; 

77.  JOm^^: 

78.  FiffiYII.N: 

79.  dOUilD: 


80.  JOim: 

81.  SOUiro: 


82.  liOTICR  U: 

83.  3:.xt:.R: 

84.  i:OTir]R  lit 


85.  BAXTER: 

86.  IIOTHER 

87.  RXTER: 


89.  B;.XTER: 


90.  IIOTHER  II: 

91.  P;(inGLS: 

92.  B-.XTSR: 


Probably. 


liat '  s  his  name . 


iir.  Baxter. 


ST  RT  TO  SICIK  Iii  oTORE  EFFECTJ.     C;.oH  REtIoTER,  OFF. 


Okay  -  she'd  vralk  up  to  ilr.  ^ojctcr  niid 


FADE       C. .oH  REGISTER,  DR..WER  CLOoIIIG. 


Mr.  Baxter   


(F"DING  IIJ)    Eh  -  good  morning,  I.Irs.  Ililcs. 


Good  morning]     I'm  not  so  sure.    Hov/  com^j  you've 
marked  tvjo  prices  on  so  many  things  in  your  store? 


Oh,  that  oxtri.  one  is  the  ceiling  price. 


Ceiling  price  1     Has  th?.t  started  already? 


Starting  today  -  Hay  eighteenth. 


iIOT!-IER  il:  Ily  landl     .rid  I  don't  '\noi/v  anything  about  it  I 


VJoll,  here  -  I'll  shoxv  you.  Nour,  i/hit  were  you  planning 
to  buy? 

Let's  See  .   .   .  Got  my  list  here  somev/here  .   .  . 

(FADIK  IN)    Ilr.  Baxter  -  v;ill  you  pleaso  vvait  on  me? 

In  a  minute,  lirs.  Pringle.     Soon's  I  finish  with  Ilrs. 
Lilies  
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93.  PRILiG-LE:  Bat  I'm  in  such  a  dro-T'dful  hurry  -  I 

94.  LiOTIICR  11:  Ah  -  here's  my  list.    Heat  -  thought  I'd  get  some 

round  steak  -  top  round.     Harry  likes  it. 

95.  B.'.XTER:  All  right  -  here's  our  ceiling  price  for  top  round 

stealc^  Mrs.  Ilil^s.    Thirty-five  cents  a  pound.  That's 
the  most   .o  charged  for  it  here  in  this  store  any 
tii/ie  last  March. 

96.  liOTHER  11:  \'Ihy  do  you  say  "in  this  store?" 

97.  B.iXTLR:  Because  other  stores  may  have  charged  more  for  it  in 

liarch.     If  so,  th^^ir  ceiling  price  is  nov;  hi^er. 

98.  liOTHER  i.I:  You  mean  -  if  I  v/ent  to  iir.  Smith's  store,  I'd 

have  to  pay  more? 

99.  B.jLTER:  I  can't  say  as  to  that,  ilrs.  liilcs.    Vfn-at  I  an 

saying  is  that  his  ceiling  price  depends  on  I'lhat 

he  'charged  for  this  same  grade  of  top  round  last  Liarch, 

100.  PRIUGLE:  llr.  B^ter  

101.  ilOTIER  il:  I  see.    ,.nd  your  ceilin.i;  price  for  top  round  is 

thirty-five  cents. 

102.  3.\ZTER:  That's  it.     But  our  selling  price  -  the  price  ive're 

actually  selling  this  meat  for  today  -  is  tnirty- 
three  cents. 

103.  PRIRGLS:  ilr.  B^octcr  -  |3lcaso  -  J 
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lOA-i     3..XTI;R:  Just  ?.  i.iinutCj  n-A'.an  

105.  ilOTI-HiR  ii:  dolling  -  r'iid  cjiling.    xAi  -  nov/  I  got  it.    And  your 

selling'  oricG  can't  go  a  penny  .^bove  your  coiling 
price  -  no  niattjDr  x^hat  other  stores  racy  chrarge. 

106.  B..XTJR:  No  matter  v;hat.     It  can't  go  above  v;hat  I  charged  for  ' 

top  round  back  in  March.     That  vjay  you'll  I'jaou  prices 
can't  keep  on  going  up  and  up. 

107 i    liOTHER  il:  But  v;ill  I  bo  getting  just  as  good  incit  for  my  money? 

108.    B..XTSR:  '"Jhat  do  you  moan,  lirs.  Lliljs? 

109 i-    jlOTHER  Ii:  I  mo-^ji  -  ma^^bc  you  might  sell  mo  a  lo¥/er  fjrado  boof 

for  th-^.t  thirty-five  cents.    Th  ".t  \r:.y  I'd  really  be 
getting  loss  for  my  mon^y  -  without  l-oiov/ing  it» 

110.  B,.XT3R:  \:oll,  ther^^'s  one  very  easy  vn.y  to  :_ai:ird  igainst  that, 

ilrs.  iiilos.    .■.lx;ays  buy  Goverriment  graded  meat. 

111.  xIOTHER  IJ:  Oh  -  of  course  I 

112.  PRIlIGLE;  Really,  ur.  Baxter  ! 

113.  B;.XTER;  Sorry,  firs.  Pringle  

114.  PRIhGLE:  I  v;on't  take  up  much  of  your  time  

115.  BiJCT^R:  But  these  are  Lmportant  -  these  things  lirs.  iiiljs  is 

asking  ^bout.    Siio's  got  to  kno'./  v/ii--t  to  look  for. 
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il6.  PRIi'GLi:: 


117.  3...XTER: 


118.    iiOTPER  :i: 


119.  B.XTZR: 


120 .    PRII'GIE  : 


121.  b;.:[ter: 


122.  liOTIER 


123.  pre^gl: 


124.    iiOTli^R  Li: 


HunphI    Vfaat  difference  docs  it  niako  whether  she 
looks  for  Governnent  gr?.des  or  not? 

yjell,  it  doesn't  matter  in  this  store  -  'cause  that's 
all  v;e  sell^  Governnent  grades.    Every  single  bit  of 
ueat  in  this  store  is  narked  "U.  3.  GOOD." 

But  it  v/oulJ  natter  over  in  ilr.  Snith's  store.  His 
neat  isn't  Government  graded. 

You  see,  lirs.  Pringle  -  no  natter  vjhethjr  prices  go  up 
or  dovm,  thi;  sta.ndards  for  U.  S.  Governraent  grades 
stay  just  the  saiiie. 

You  nean  to  tell  ue  the  neat  you  sell  is  the  best  on 
the  market?    'aiy^  I've  bought  mioat  at  Sinith's  

Not  the  be st  -  no.     There  are  other  Governraunt  grades 
that  go  highor  -  :ind  sone  loi/er.     But  their  prices  are 
higher  and  loi.'er  too.     I  sell  tlie  U.  3.  GOOD  grade- 
because  that's  thv.  one  that  seens  to  suit  the  taste 
and  the  pockotbooks  of  most  of  ny  custoners. 

It  helps  a  lot  to  knoiv  just  x'/hat  you're  paying  for, 
I[rs.  Pringle  

But  I  

X  o  u  See,  if  you  buy  according  to  quo.lity  grade you 
knovj  you're  getting  your  i.ionv^y's  vrorth.     You  can  get 
Governnent  grades  in  canned  ^oods  too  -  -aid  bedshcets, 
and  
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125.  PRiriGL^: 


127.  B/.XTER: 


128.  PRIIJGIE: 


129.  BAXTI^R: 

130.  PRIIIGLE: 

131.  B.'XTER: 

132.  ilOTim  11: 

133.  BAXTER: 

134 .  PRIIIGLE : 

135.  B.,XTER: 

136.  PRIUGLE: 

137.  BAXTER: 

138.  PRIIIGLE: 


IIoll,  I  h?.vjn't  tir!i>^  to  bother  about  that  sort  of 
thing.     I  trust  hiy  storekeeper  


126.    iIQTHER  II:  It's  not  a  matter  of  trust,  LIrs.  Prinjlo  


No,  it's  just  being  a  smart  buyer.  Movj,  iirs.  Liles 
hero  i;ants  to  knov/  all  about  price  c^^ilings,  and  — 

All  right  -  I'd  like  to  lmo\i  about  price  ceilings 
too.  I  -./ant  some  lrx.ib  chops.  ^.Ihat's  the  ceiling 
on  those? 

I'lo  ceiling  price  on  lamb,  LIrs.  Pringle. 

Ko  ceilin-^'  price? 

Lamb  is  one  of  the  exceptions. 

I',1"iat  are  tho  rest  of  th-,,  exceptions,  Ilr.  Baxter? 


Oh,  fr^sh  fish  -  poultry   


List..n  aer -  I've  wisted  enough  tir.ie  


LIrs.  Pringle  -  I  thought  you  v/anted  to  know  

Weill 

I  -  I'm  sorry   

If  this  is  the  kind  of  service  I  get  in  your  store  -  I 
thinl;  I  c^n  get  --.long  Vt;ry  viell  -without  it.  I'll  t-ke 
my  trade  to  Ilr.  Smith.     (TUPJIIHG  OFF)    Good  day  I 
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139.    3.  ..cm: 
UO.    ilOTMER  ILt 


Ul.  3:.XTERj 


142.  iiOTHER  1 1: 

143.  B.jCT.Tc 


144.    iiOTHER  id: 


145.  BAXTER: 

146.  MOTHER  L 

147.  BAXTER: 

148.  SOUIJD: 


(SOTTO)    Good  dayl 

Good  day?    I'n  afraid  I  lost  a  customer  for  you, 
iir.  Baxter. 

I  hope  you  did.     bho's  more  bother  than  she's  -vorth. 
/.Iv/ays  sending  tilings  back  -  because  she  don't  hnovj 
hoi:  to  buy  in  the  first  place. 

Looks  lik'-:  she'll  never  loam. 

She  don't  care.     Servos  her  right  if  she  ever  gets 
gypped. 

"Tell  noYi  -  about  that  meat.    Have  you  got  a  nice 
piece  of  top  round? 

Here  you  are.     Governr.ient  gsade  stamped  right  on  it, 
iil-hm. . .  Hovj  much  does  that  piece  weigh? 
T/e'll  see  .   .  . 
BUTCHER'S  SCAIE. 


149.  BAXTER: 

150.  IIOTHER  k 


151.  BAXTER: 


152.  SOUkD 


Pound  and  three  quarters   

iTait  -  let  me  see  (THEN,  SIIILIHG)    Not  that  I 

don't  trust  you   

(laughing)  That's  okay,  i.irs.  Miles.  Look  all  you're 
a  mind  to.     You're  the  one  that  pays  the  inoney  

STORE  SOUND ^  FADE. 
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153.    FPlEIIIAN:  (0!^  CUE)    Then  -  Johnny  -  I  guess  I'd  better  learn  just 

what  to  look  for. 

15A-.    JOHil:  Right  you  are^,  i.Irs.  Freyman. 

155.  FPETi^iJj  Ceiling  prices  selling  prices  Y;eights^  and 

Governr.ieiit  grades. 

156.  JOHI';:  You'll  be  helping  yourself  and  your  storekeeper  a 

whole  lot  if  you  do.     This  isn't  any  easy  job  for 
hin  eioher,  you  know  -  figuring  out  price  ceilings 
for  all  his  different  articles. 

157.  FRUTLi'iN:  I  should  think  it  mi^jht  take  some  time  to  get  the 

whole  thing  going. 

158.  JOHII:  It  probably  v.dll.     But  neanvihile,  you  consumers  should 

keep  on  asking  all  the  questions  you  can  think  of   

so  you're  sure  you  undcrstc^nd  just  hov;  this  new  price 
order  v^orks  -  and  which  things  will  have  price  ceilings, 

159.  FRS'filAN:  VJish  I  had  a  list  of  them  -  so  I  could  learn  that. 

Especially  about  the  different  foods   

160.  JOHN:  I've  got  that  right  here  for  you  -  on  a  Consumer 

Tips  card, 

161.  FRETiI.;!':  L-t's  sec  .  .  .  Ues^  Johnny  -  this  is  exactly  what  I 

need.  VJhich  foods  v;ill  have  ceiling  prices  -  and  which 
v;on '  t . 


162.  JOm!: 


163. 
164. 
165. 
166. 


FRE  YI  iiT.rJ ! 


JOHI:: 


167.  FREY1.IAH! 


168.  JOIill: 


169.  FRSYIIAK; 


170.  jom^t 
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"Tell,  you  can  get  a  copy  of  this  Tips  card  by  ^/riting 
in  to  the  Consunors'  Counsel  at  the  Department  of 
Agriculture. 

Can't  I  have  this  one? 

Sorry  -  everybody's  supposed  to  v/rite  in. 
But  I  vion't  get  it  by  Mond9,y. 

You'll  get  it  just  as  soon  as  i/e  can  send  them  to  you. 
oo  you'd  better  v/rite  in  quick. 

VJhat  should  I  asJ:  for  -  tho  tips  on  price  ceilings? 

That's  it  -  and  tell  us  3^^our  ov/n  naine  and  address 
and  thj  call  letters  of  the  radio  station  over  vjhich 
you  heard  this  prograiii, 

•Tcll^  that's  siraple  enough.    And  I'n  glad  to  find 
something  sinple  in  this  pric^  ceiling  business. 
It  ,all  sounds  so  complicated  

■Jell 5  suppose  v/c  call  on  our  Consumers'  Counsel  to 
give  us  thu  main  points  v;e  ought  to  remember,  idr. 
iJontgomery  -  you  Icno;/  all  the  ins  and  outs  of  this 
thing   
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And  don't  forgot  our  gift  offer  for  this  T/Gck.  Tho 
Consum-. r  Tips  card  that  v/ill  toll  you  v/hich  foods 
have  prico  ceilings  and  "vhich  ones  don't. 

I  vjon't  forget  that^  Johnny.     I'ra  going  to  xiritc 
in  to  tho  Consumers'  Counsel  for  my  copy  this  very 
afternoon. 

That's  the  placo.    Th^  Consumers'  Counsel  -  Department 
of  Agriculture  -  ITashington^  D.C.    And  bo  sure  to 
tell  us  your  ovin  naiae  and  address  and  tho  call  letters, 
of  your  radio  station. 

Dj.d  you  catch  all  that  -  the  rest  of  you?    For  your 
copy  of  the  Consumer  Tips  on  food  price  ceilings,  v/rito 
to  tho  Consumers'  Counsel      Department  of  /.griculture , 
Uashington,  D.C.     And  don't  forget  to  include  your 
ovm  nam.e  and  address  and  the  call  letters  of  the 
radio  station  to  vjhich  you  are  listening.     Just  ask  for 
the  Tips  on  price  ceilings,  and  we'll  be  glad  to  send 
it  to  you. 

next  week  G0N3UIER  TIliE  will  bring  you  more  valuable 
facts  from  your  Consumers'  Coi^nsel  in  tho  Department 
of  x'vgriculturc ,  presented  in  cooperation  with  Government 
agencies  v/orking  for  consumers. 

Heard  on  today's  prograra  v;ere  Ken  Ban^hart,  Nell  Fleming, 
John  Flynn,  Evelyn  Freyman,  Nancy  Ordv/cay,  ^"hit  Vernon, 
and  your  Consumers '  Counsel  Don.ld  Montgomery. 


(1^ 

COrlSUl'.iER  TH-IE  is  a  public  service  of  ;I3C  -i-nd  has 
Cora^  to  you  from  'Jashington. 

This  is  the  National  Broadcasting  Company. 


* 


